
 

 

 

 
 

Operations Memorandum 2014-03; Social Media Best Practices 
 

Date:  March 12, 2014 
 

To:   All Financial Advisors  
 

From: Peter Evenson 
 

Re:  Social Media Best Practices 

 
 
As you may be aware, social media is and has become a prevalent part of 

communications and marketing in many industries including the financial 

services industry. 
 

Social media in the financial service industry poses a greater challenge and 
concern largely because the industry is directly regulated, particularly where 

communications, marketing and holding out as a registrant is concerned. 
 

While we are exploring the utilization of social media within GP Wealth 
Management, we are faced with several challenges in supervising the 

activities of our financial advisors as they incorporate social media within 
their practice. 

 
The solution in our view is not to discourage or ban the use of social media 

as many financial institutions have but rather embrace this new medium and 
develop policies and best practices that we can all work from. 

 

The regulators and in particular the MFDA have announced that they will be 
issuing a bulletin and best practices guide as part of their 2013-2014 

regulatory initiatives. While we are looking forward to seeing what they will 
deliver, we also believe that now would be a good time to get ahead of the 

curve and start developing some basic guidelines for our financial advisors. 
 

There are many aspects of social media that need to be addressed, some of 
which include: 

 
1. Holding out 

2. Marketing 
3. Communications (Blogging) 

 



 

 

 

 
 

As a starting point, we would like to address the “Holding Out” piece which is 
very likely the area that regulators will review first. 

 
In this connection, we have done a review of some of our financial advisors’ 

profiles on Linked-In which is a popular business social network and have 
identified a number of deficiencies namely around titles, trade names, the 

company’s name and business address. 
 

In an effort to provide some guidance, here is what we would require and 
recommend: 

 
Titles: 

 

Our Advertising and Communications policy requires the title for each 
approved person to be “Financial Advisor” unless the approved person has a 

specific professional designation that allows for an approved title. An 
example would be an approved person with a Certified Financial Planner 

(CFP) designation. That individual can use the title “Financial Planner”. 
 

Company Name & Trade Names: 
 

Our Advertising and Communications policy and MFDA regulations states 
that a financial advisor is required to provide the firms registered name 

when holding out in the public. Where a “Trade Name” has been approved 
for use, it must be displayed in equal prominence with the registered firm’s 

name.  
 

Business Address: 

 
Our Advertising and Communications policy and MFDA regulations requires 

that a financial advisors business address must be properly displayed and 
that it must be the branch address that you report to. (Same address 

recorded on a financial advisors business card) 
 

By way of example, a Linked-In profile is attached below to provide guidance 
and recommendations to help financial advisors in updating or creating a 

profile on Linked-In. 
 

If you require any assistance, GP Wealth staff will be pleased to arrange a 
meeting to help financial advisors with properly creating or updating any 

public profile holding out services in use. 



Linked-In Profile
Update the contact 

information to 
include your email 
and website and 
business address

Use the summary to 
describe your 

yourself and services



Linked-In Profile
Template information 

on GP Wealth 
Management



Linked-In Profile

Enter your skills to 
provide criteria 

searches


